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PREVIOUSLY IN SPAWN

Previously: Cult of Omega Previously: Cult of Omega – Overt-Kill has been decimated, left for dead and – Overt-Kill has been decimated, left for dead and 
Spawn has been captured by Omega, who then reveals that he is not the only Spawn has been captured by Omega, who then reveals that he is not the only 
familiar face on this Island Prison!familiar face on this Island Prison!
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2021 Todd McFarlane Productions, Inc. All other related characters are TM and © 2021 Todd McFarlane Productions, Inc. All rights reserved. The characters, events and stories in 
this publication are entirely fictional. With exception of artwork used for review purposes, none of the contents of this publication may be reprinted without the permission of Todd 
McFarlane Productions, Inc
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INTERVIEW WITH BRIAN HABERLIN

SPAWNING
GROUND

PRESENTS: 

Brian, in your career working in comics you have 
worn many hats. From Co-Creator of Witchblade 
and Aria to Artist, Inker, Colorist & Editor to 
name just a few. What keeps you so motivated?

I truly enjoy creating and developing new ways 
to create. But on a very basic level I like to tell 
stories and I like to do art so for a lover of words 
and pictures it’s comics.

For this issue, I’d like to focus on your coloring. 
What makes a good colorist?

When I started as a colorist, computer colorists 
and color guides were separate items.  Usually 
someone with painter level skills would do little 
color mock ups of the page over zeroxed line art 
in marker, color pencil, watercolor…whatever 
was their medium of choice. 

Those would then be handed to the computer 
colorist (known by the archaic term then as color 
separator back then) to translate in Photoshop.  I 
kinda changed everything when I came in…I was 
already a painter/illustrator so I really didn’t need 
guides and I hired other painters that I taught 
how to use the computer.
 
But to get to the question: What makes a good 
colorist?  Someone who is a good artist and the 
best are ones that could do the whole page all by 
themselves (pencil, ink, color) if they had to.  We 
don’t see a lot of people who do it all themselves 
as we have pretty tight deadlines in comics and 
that’s why it’s more of an assembly line process.

Issue 77 cover by GREG CAPULLO & TODD McFARLANE

Issue 77 cover colors by BRIAN HABERLIN



INTERVIEW WITH BRIAN HABERLIN

Can you take us through the process a bit?

Well, when working with a Todd/Greg combo it’s all 
pretty easy as the light sources are all there in the 
line art…it’s more about emphasizing what works 
and what doesn’t. If you look at the variants I did on 
that cover (Spawn 313) it was what I like to call the 
“ophthalmology school of coloring”, meaning you do 
the color changes and say to yourself, “better one…or 
better two”, like going to the eye doctor. 
 
Beyond that it is about expressing emotion and 
focusing the eye.  That’s done with shading and 
color.  It is important to have a knowledge of how 
color theory works.  I didn’t have that when I first 
started…I could render the hell out of things but didn’t 
understand how color works…I’ll give Mr. Joe Chiodo 
props for showing me that.  With that knowledge you 
can really set the tone for a book with each scene in 
a book having a “mother color”…if you look at great 
feature film cinematographers you’ll see that. The 
color itself will let you know it’s a new scene, and the 
emotions behind it.  

But for the brass tacks: Todd sends me a scan or 
digital file of the art. I usually will do a bit of clean up.  
Then throw it into Photoshop…maybe a bit of Clip 
Studio and color away!  Then send back a CMYK  
(for printing) file.

Is there any particular Spawn work that you did that 
stands out as a favorite?

Well mine of course!     Faves would be over any 
Todd or Greg stuff (always fun to look back on that 
stuff…have to give Dan Kemp props as he was my 
strong right arm during most of my coloring of Spawn 
interiors), then Phillip’s stuff.  Thought what we did 
with Godslayer was fun with Jay Anacleto.

Issue 77 cover by GREG CAPULLO & TODD McFARLANE Issue 50 interior colors by BRIAN HABERLIN

Issue 181 cover colors by BRIAN HABERLIN
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